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AT A GLOBAL LEVEL THERE IS A HIGH LEVEL OF AWARENESS AND CONCERN FOR THE IMPACT OF TOURISM ON THE ENVIRONMENT,
AS WELL AS STRONG IMPORTANCE PLACED ON SUSTAINABILITY, WITH SOME VARIABILITY EVIDENT ACROSS THE REGIONS
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1. Importance of sustainability - 78% 8. 657 85 Zﬂf
2. Importance of travelling sustainably on holiday - 69% 1. 82%
3. Have chosen a destination based on sustainability - 44% 8. 697
4. Awareness of environmental impact when travelling - 85%
5. Concern about environmental impact when travelling - 80% SUUTHISUUTHEAST1ASBI73 NEw ZEA!'AEBE
6. Top barrier: Sustainable options are more expensive - 43% 2 811 2 5§
7. Intend to visit sustainable destinations in the future - 61% 3. 8% 3. 227,
8. Sustainability should be incorporated into all aspects of travel - 70% 4. 937 4. 157
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than other regions



SUSTAINABILITY IS IMPORTANT TO TRAVELLERS, BOTH GENERALLY AND WHILST TRAVELLING;
OVER THREE QUARTERS SAY SUSTAINABILITY IN GENERAL IS IMPORTANT T0 THEM, WHILE JUST OVER TWO THIRDS SAY IT IS PERSONALLY
IMPORTANT T0 THEM WHEN TRAVELLING ON HOLIDAY

IMPORTANCE OF SUSTAINABILITY OVERALL IMPORTANCE OF TRAVELLING SUSTAINABLY ON HOLIDAY
VERY IMPORTANT/IMPORTANT 7) VERY IMPORTANT/IMPORTANT 7)
o
187 637

ST1. How important is sustainability to you generally? >
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THE MAJORITY OF TRAVELLERS ARE AWARE OF AND HAVE CONCERNS ABOUT THEIR ENVIRONMENTAL IMPACT WHILE TRAVELLING

AWARENESS OF ENVIRONMENTAL IMPACT WHEN TRAVELLING CONCERN ABOUT ENVIRONMENTAL IMPACT WHILE TRAVELLING
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Awareness of environmental Concern about environmental
impact when travelling impact while travelling

ST5a. With regards to the environmental impact you have had in the past when travelling for leisure (i.e. in terms of carbon emissions, your environmental footprint etc.), which of the following statements best applies to you? >
ST5h. How concerned are you about your environmental impact when travelling for leisure (i.e. in terms of carbon emissions, your environmental footprint etc.)? A A\.’ flftyfl\le
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447, OF TRAVELLERS SAID THEY WOULD GO TO A DESTINATION BASED ON THEIR SUSTAINABILITY REPUTATION. A SIMILAR PROPORTION
SAY IT HAS NEVER BEEN A KEY CONSIDERATION

DECISIONS BASED ON SUSTAINABILITY COMMITMENTS/INITIATIVES/REPUTATION

® I've chosen to GO to a destination
primarily based on its sustainability
initiatives/reputation

42% 44%

m |'ve chosen to NOT GO to a destination
primarily based on its sustainability
initiatives/reputation

m A destination's sustainability
initiatives/reputation has never been a
key consideration

13%

ST4. Have you ever chosen to go to or not go to a destination based on its sustainability commitments/initiatives/reputation? l) flftyflve5
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CHOOSING ACTIVITIES THAT WORK TOWARDS RESPECTING AND PRESERVING LOCAL CULTURES AND TRADITIONS IS IMPORTANT T0
TRAVELLERS, ALONGSIDE SUPPORTING LOCAL BUSINESSES

IMPORTANCE OF SUSTAINABLE FACTORS

1 Tours/activities that respect and preserve local cultures and traditions _ 34% :
1

1
:Tours/activities that prioritise the conservation & protection of natural environments _ 33% I

1
: Purchasing souvenirs & goods from local businesses _ 33% 1
| |
1

Accommodation options with sustainable practices _ 30%

29%

Destinations that prioritise local people & communities, & cultural preservation _ 29%

24%

Destinations that prioritise sustainable environmental practices

Low impact tours or activities

Destinations that prioritise the fair distribution of benefits from tourism to create
positive social impact

23%

Businesses that actively work to reduce their environmental footprint

Businesses that have sustainable certifications or programs _ 15%
Educational/volunteer opportunities _ 13%

11%

21%

None of these

ST3.. Which of the following sustainable practices do you look for/consider when thinking about where and how to travel? l) flftyflves
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COST IS STILL THE MAIN BARRIER FOR TRAVELLERS WHEN CONSIDERING SUSTAINABLE OPTIONS

BARRIERS TO CHOOSING SUSTAINABLE OPTIONS

Sustainable options are more expensive 43%

| can't easily find sustainable options 33%

Other factors, such as price and convenience are more important 27%

Too much effort to research, book, and plan sustainable options 23%

Personal preference: | have my preferred providers/ destinations already 22%

Hard to understand/trust all the different sustainability certifications 19%

| just never thought about looking for sustainable options 18%

| didn't know these sustainable options existed 14%

12%

| don't trust the providers are authentic enough/provide real sustainable solutions
I am worried they are lower quality than other options 10%

| don't see any benefit to me personally 10%

| always go for sustainable options 6%
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ST7. What are some key reasons that get in your way from choosing sustainable options when travelling 7 flftyflve
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TRAVELLERS BELIEVE IT'S THE ROLE OF BOTH GOVERNMENT AND THE TOURISM INDUSTRY TO ENABLE AND PROMOTE SUSTAINABLE

TOURISM, WITH GENERAL POSITIVITY TOWARDS THE MOMENTUM THEY EXPECT

FUTURE INTENTION FOR SUSTAINABLE TRAVEL — NET AGREE

It is the role of governments to promote sustainable tourism

Tourism businesses should be responsible for finding sustainable solutions for the tourism
industry

| expect to pay more for sustainable tourism

I am willing to pay more for sustainable tourism

ST8. Now thinking to the future with regards to leisure travel, how strongly do you agree or disagree with the following
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OOR TRAVELLERS FROM ASIA AGREE MORE STRONGLY ACROSS ALL ASPECTS OF FUTURE INTENTION FOR SUSTAINABLE TRAVEL, WHILE
THOSE FROM NORTH AMERICA AGREE MOST WITH SUSTAINABLE TOURISM BEING ABLE TO CONTRIBUTE TO ECONOMIC GROWTH

FUTURE INTENTION FOR SUSTAINABLE TRAVEL — NET AGREE BY SOURCE REGION SOUTH/
NORTH UKE NORTH SOUTHEAST NEW
AMERICA EUROPE ASIA ASIA ZEALAND
It is the role of governments to promote sustainable tourism 74% 68% 68% 75% 85% 61%

Tourism businesses should be responsible for finding sustainable solutions for

the tourism industry 73% 68% 70% 72% 84% 61%

| expect to be able to find more sustainable travel options in the future 71% 69% 65% 71% 80% 65%

| believe sustainable tourism can contribute to economic growth 70% 70% 62% 69% 82% 63%

Sustainability should be incorporated into all aspects of travel 70% 65% 65% 69% 79% 63%

Sustainable travel is the way of the future 69% 64% 63% 71% 81% 56%

| intend to choose more sustainable travel options in the future 63% 59% 55% 62% 77% 48%

| intend to visit destinations that ac;ill/gtlglirp]);%rlw;ote enyironmental and 61% 56% 509 62% 76% 45%
practices in the future

| expect to pay more for sustainable tourism 61% 59% 58% 56% 72% 55%

| am willing to pay more for sustainable tourism 49% 45Y% 41% 50% 62% 36%

ST8. Now thinking to the future with regards to leisure travel, how strongly do you agree or disagree with the following > f'ftyf've
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