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Very high awareness
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Significantly higher/lower than the 
other regions at 95% CI





Food and wine/spirit pairings

Indigenous foods

Farm to table eateries

Fresh Australian seafood

Restaurants with spectacular views

Significantly less Slightly less No impact Slightly more Significantly more







Local
celebrations
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heritage
festivals

Food and
wine

festivals

Major
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events
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film
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world
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Once in a
lifetime
events
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Fashion
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International
conventions
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or

eco-tourism
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Religious
or spiritual

events

Health and
wellbeing

events



Very likely - I would definitely travel to Australia for such an event

Likely - I would consider traveling if the event fits my interests

Neutral - I would travel depending on factors like cost, timing, and availability

Unlikely - I prefer to attend events in my own country or closer to home

Very unlikely - I wouldn't travel to Australia specifically for an event
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Michelin Stars The World's 50
Best Restaurants

AAA Diamond
Ratings

Good Food Guide
HATs

Gambero Rosso
Forks

San Pellegrino
World's 50 Best

Restaurants

The Gault Millau James Beard
Awards

The Tasting Table
Awards

AA Rosettes Zagat La Liste

I would travel to a
destination specifically for
this award or accolade

It would have a significant
impact on my decision

It would have some impact
on my decision

It would have little impact
on my decision

It would not impact my
decision at all

Unaware
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