TOURISM TASMANIA
Receipt of Gifts, Benefits and Hospitality (2025-26)

The register details the gifts, benefits and hospitality offered to and accepted by staff in Tourism Tasmania in accordance with the Gift Benefit and Hospitality Policy as at 31
March 2026.

Date of
Declaration

Recipient’s Estimated value| Decision Reason for Decision

Business Unit

Description of gift

Company
Name /

17.8.25

15.9.25

11.12.25

15.12.25

15.12.25

17.12.25

19.12.25

05.01.26

06.01.26

Marketing

Office of the
Chief
Executive

Visitor
Economy

Marketing

Marketing

Office of the
Chief
Executive

Marketing

Office of the
Chief
Executive

Marketing

Complimentary ticket to
attend ADMA Gilobal
Forum conference.

Invitation to attend NBL
match between the
Tasmania Jack Jumpers
and Melbourne United

Attend WBBL T20 final

Christmas Hamper

Christmas Hamper

Attendance at the
Agrarian Kitchen pop up
at the Australian Open —
Jan 26

Christmas Hamper

BBL Hobart Hurricanes
vs Adelaide Strikers - 9th
January 2026

Hospitality with day and
evening meetings

individual
offering qift

Association for

Data-Driven
Marketing and
Advertising

TT Line

Old Woolstore

Inside Travel
Australia

Trip Advisor

Tennis Australia

Adventure.com

Cricket
Tasmania

BMF

$1,194

$200

$150

$100

$100

$350

$100

$300

Accepted by
employee

Accepted by
Employee

Accepted by
Employee

Accepted by
Agency

Accepted by
Agency

Accepted by
Employee

Disposed of

Accepted by
Employee

Accepted by
Employee

Invited as one of Top 50 CMOs of the Year in the 2025 CMO
Awards.

Enhances professional networks and knowledge.

Enhances professional networks and knowledge
Maintains stakeholder relationships
Builds goodwill for the agency in the industry

Enhances professional networks and knowledge

Maintains stakeholder relationships

Noting tourism industry operators and representatives in attendance
Delivered by courier, return cost prohibitive

Surrendered to agency and consumed by staff (perishable food
items)

Delivered by courier, return cost prohibitive

Surrendered to agency and consumed by staff (perishable food
items)

Maintain stakeholder relationships
Enhances professional networks and knowledge
Attendees at event included industry PR and events networks

Surrendered to agency and donated to charity (non-perishable food
items)

Enhances professional networks and knowledge
Maintains stakeholder relationships

Builds goodwill for the agency in the industry
Enhance professional networks

Maintains stakeholder relationships

Noting fellow panel speakers from marketing industry at upcoming
conference in attendance.



07.01.26

13.01.26

31.01.26

18.06.26

22.06.26

23.06.26

29.06.26

Marketing

Marketing

Visitor
Economy

Office of the
Chief
Executive

Marketing

Office of the
Chief
Executive

Visitor
Economy

Attendance at the Trip
Advisor Networking event
at the Australian Open

Attend the Hobart
International Tennis
Event — corporate box

Attendance at NBL match
between the Tasmania
Jack Jumpers and New
Zealand Breakers

The Gesualdo Six at
MONA

Cash

QANTAS Chairman’s
Lounge Access for a
period of 2 years — March
2025 to March 2027

2 x VIP tickets to the
island Winter Escape
Festival

Trip Adviser

The Tasman
Hotel

Hobart Airport

MONA

Trade
representatives
from Key
Distribution
Partners from
Singapore

QANTAS CEO

Island Escape
Festival

$350

$300

$200

$170

$210

Membership
value unknown

$292.46

(2 x festival
tickets only at
$146.73 each)

Accepted by
Employee

Accepted by
Employee

Accepted by
Employee

Accepted by
employee

Disposed of
(donation)

Accepted by
employee

Accepted by
Agency

Enhances professional networks and knowledge
Maintains stakeholder relationships

Attendance at the event included STOs and ITOs
Enhances professional networks and knowledge

Famil experience to attend Hobart International Tennis Tournament
and assess potential partnership marketing opportunities

Enhances professional networks and knowledge
Maintains stakeholder relationships
Builds goodwill for the agency in the industry

Builds goodwill, maintains stakeholder relationships and encourages
and enhances professional networks.

An international famil group of travel journalists requested their
guide facilitate a cash donation to a wildlife charity on their behalf.
(The cash was provided unsolicited at the conclusion of the famil.)

Encourages and enhances professional networks

Invitation was for a tourism Tasmania representative to attend the
festival. Attendance builds goodwill, maintains stakeholder
relationships and encourages and enhances professional networks.



Provision of Gifts, Benefits and Hospitality (2025-26)

The table below outlines accepted gifts, benefits and hospitality in line with the Whole of Government Gifts, Benefits and Hospitality Policy.

Date of Recipient’s Description of gift Company Estimated | Decision Reason for Decision Position of Date of
Declaration | gysiness Unit Name / value of delegate who decision
individual made decision
offering gift
7.11.2025 Trip.com 500ml bottle of Lark Tourism $250 Visiting Trip.com office in Shanghai.
whisky plus House of Tasmania Providing a gift is culturally appropriate
Arras/Rac On Teur
candle
7.11.2025 Douyin 500ml bottle of Lark Tourism $250 Visiting the Douyin office in Shanghai.
whisky plus House of Tasmania Providing a gift is culturally appropriate
Arras/Rac On Teur
candle
7.11.2025 KDP Partners | 2 x Tasmania Truffle Tourism $150 Lucky Draw prizes at KDP event in
- Lucky Draw | Gift Sets Tasmania Shanghai and AMC/ALSC events in Xi'an
(randomly

selected)
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