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National tourism demand
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= Market recovering

— Demand lifting with
Improving economy

— Interstate +3% in 2010

— Interstate is losing share
though to very strong

outbound travel

» More than doubled in past 7 yrs
& up another +12% in last year

— Intrastate trips continue to
ease gradually

—Inbound demand has lifted
In past 2 years

» Though relatively steady overall
since 2005

Northern Tasmania: A Demand Update

Aus interstate trips

Leisure overnight (millions) - 12MMT
Derived by BDA from NVS
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Aus intrastate trips

Leisure overnight (millions) - 122MMT
Derived by BDA from NVS
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Aus outbound trips

Leisure overnight (millions) - 122MMT
Derived by BDA from ABS

Aus inbound trips

Leisure overnight (millions) - 122MMT
Derived by BDA from ABS
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Tasmanian tourism demand
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= Tas demand steady
— Interstate trips slip slightly

Interstate visitors to Tasmania

Leisure overnight (000's) - 12MMT
Derived by BDA from TVS

Inbound visitors to Tas

Leisure overnight (000's) - 12MMT
Derived by BDA from IVS
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Tourism

Northern Tas tourism demand

Interstate trips to Northern Tas Intrastate trips to Northern Tas Inbound trips to Northern Tas
Leisure overnight (000's) - 12MMT Leisure overnight (000’s) - 12MMT Leisure overnight (000's) - 122MMT
Derived by BDA from TVS Derived by BDA from NVS Derived by BDA from IVS
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Derived by BDA from TVS Derived by BDA from NVS Derived by BDA from IVS
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( Domestic interstate demand to Northern Tas is relatively steady over the last 12 months, now increasing share of total Tas interstate trips.
Intrastate trips to the region have gained over last 12 months after sharp decline, share of total Tas intrastate also lifting. Inbound trips starting
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to lift after decline through 2008 & 2009.
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Interstate Northern Tas visitors

= Profile
= Holiday needs

= Information seeking

= Holiday behaviour
= Visitor satisfaction
= Qutlook
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Where do they live?

= Melbourne the #1 market

Northern Tas Interstate origins
: . I lei isi % sh - 12MMT
— Provides 26% visitors e P e
» Though share is now falling

— Sydney the other key market

» Has lost share gradually over the past 2 30
years but lifting in last 6 months

— Some growth from regional Qld
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What kind of people are they?

© MARKETING PLANNING PTY LTD 2011

= Older, 'Empty Nesters'

—Well above Aus interstate average
for 45-65 age brackets

» Lifestage trend indicates the Older groups
are also gaining share

= Sophisticated lifestyle

— Financially stable now with career
remaining a focus

» Like to enjoy life but without too many
undue risks

— More likely now to indulge in a

wine or premium beer

» Though lifestage dictates that health is
also a key concern

— Holidays an important part of life

» Like to organise holidays and experience
the local culture

Northern Tasmania: A Demand Update

Northern Tas visitors - Age groups

Interstate leisure visitors (% share) - 12MMT
Derived by BDA from TVS / Roy Morgan Single Source

Under 25 years

Northern Tas visitors by Lifestage

Interstate leisure visitors (% share) - 12MMA
Derived by BDA from Roy Morgan Single Source

50

Affluent Lower

25 - 34 years 40 Older
35 - 44 years 30
45 - 54 years 20 vM oung J'\\,
55 - 64 years 17 10 W
] i
65+ years 17 0 Lower * Kids
SSNNO’)O’)##LOLDOOI\I\OOOOCDCDOO
.. [eolejololololololololololololololo R
-N.Tas Interstate visitors COQCOUCVCOUECVCOECVCOEOC O
. SOS0S5S0S5VSVS5SPSOSVOS5DSD
I Total interstate travellers Aeinisialalalaiglaliplalylaiglaliplaly]a
Northern Tas Visitors Attitudes | BDA Attitudes Grid
Northern Tas interstate visitors vs. Aus population
145 ' ' Health & Fitness
T 140 . m . (9 Media
® I drink more premium beer !‘l ’ Societal Issues
g e than | used to = Holiday
s | often | don't like The BDA 'Hot
E organise drinking in Quadrant’ © | always
% 130 holidays ong pubs | won't buy genetically watch the
g behalf of , modified food if | can news on TV
125 others Terrorists deserve help it to keep me
S same rlght_s as - up to date
2 120 m other criminals L
é = = [
S us| & Idrink more M Iam constantly | jixe to holiday where I can
> ke to arin wine than | watching my experience the local culture
S 110 Lwinewith meals  used to weight
()
E 20 30 40 50 60 70 80 90

Quadrant Range (+30%, +115ix) % of Northern Tasmania Visitors

(o]

Prepared by BDA Marketing Planning



Tourism
Tasmania

What do they want from a holiday?

= Reconnecting with
nature key

—World class natural setting
stands out

» With accommodation that
enhances the environment

— Availability of information
also important

— Family activities less
important..

— ..and weather not a factor

Northern Tasmania: A Demand Update

Factors important to Northern Tas visitors when choosing a destination

Northern Tas visitors % above or below the average of Total Aus interstate travellers
Derived by BDA from PPT

A world class natural setting

Information about the destination available on the 'Net
Being at a place that is very different culturally
Accommodation that enhances the natural environment
Friendly locals

Feeling safe at the destination

Lots of things for adults to see and do

Somewhere where | can learn something new

Good food and wine

Great shopping opportunities

No health concerns at the destination

Ideal seasonal climate for that destination

Having friends or relatives living there

Lots of things for children to see and do

A warm climate

I
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How do they seek information?

= |deas & Inspiration
—Wide range of sources

— Previous travel & Word of
Mouth top the list

—Internet and brochures
also widely used
= Planning differs

— Internet the main source
when planning trips

— Brochures & travel books
also still have their place

Total use the Internet

% of Interstate leisure travellers
Derived by BDA from PPT

Inspiration & ldeas
22
g | 49
Used to plan trip
33

33

Information used
to plan trip

% of Interstate leisure travellers, Top 10
Derived by BDA from PPT

General Internet search r37
18
. 31
Travel/guide book E

Brochures

Information used

for inspiration & ideas

% of Interstate leisure travellers, Top 10
Derived by BDA from PPT

Been before 1329
F&R who visited m%
General Internet search “25
Brochures rlg
F&R who live there -%77
Travel/guide books El"’
Opinion websites ElZ
TV Program Ell
Advertised deal ElO

Travel Website '69

. Northern Tas Interstate visitors .Total Aus interstate travellers

Been before

F&R who visited

Travel Website
F&R who live there
Opinion websites

Tourism operator

Local info website

Northern Tasmania: A Demand Update
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What type of holiday are they on?

= BDA Holiday Types
— Big Tour

» 1-3 weeks touring, mostly by car
— Short Tour

» Up to one week touring holiday
- VFR

» Low cost holiday staying all
nights with friends & relatives

- Short Break
» 1-3 night break

— Others relatively low

Northern Tas mainly
Touring visitors

—Hobart & NW Tas top
other destinations visited...

> ...but many others are also often
included on the same trip

Northern Tasmania: A Demand Update

Northern Tas visitors: BDA Holiday Types

Interstate leisure visitors (% share) - 122MMT
Derived by BDA from TVS

Northern Tas visitors: Other destinations

Interstate leisure visitors (% share) - 12MMT
Derived by BDA from TVS
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How satisfied are they?

= Tas #3 in Aus for Very

Satisfied visitors
—Well ahead of larger states

= Tas regions perform

strongly
— 76% very satisfied with trip
when visiting Northern Tas
» Other Tas regions also feature
highly..
> ..in line with the appeal of the Tas
Touring holiday

Northern Tasmania: A Demand Update

Interstate travel - Total trip Interstate travel - Total trip
satisfaction by state visited satisfaction by region visited
% very satisfied with their trip % very satisfied with their trip
Derived by BDA from PPT Derived by BDA from PPT
WA 70% Freycinet Peninsula _84%
Southern Tas _83%
NT 70%
West Coast Tas _83%
o - cradie Mountain [N ==
Litchfield NP [N 81%
ACT 59% _
Tasman Peninsula _81%
SA 58% Lake St. Clair _80%
Bay of Fires _ 79%
Vic 58%
North West Tas _78%
NSW 55% Northern Tas Region -W
Note: Small sample for some regions, only
I’egions where n > 20 included ©MARKETING PLANNING PTY LTD 2011
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Interstate demand outlook
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= '"Trend' forecast

— = expected growth if Tas
holds current mkt share..

—..and Northern Tasmania

holds share of Tas

— Hence, this is the 'market

opportunity' outlook
= Steady outlook

— Growth of ~1-3% growth
p.a. forecast in coming yrs

» Improving but relatively modest
due to outbound competition

— Further share gains by
Northern Tas will provide

stronger growth

Northern Tasmania: A Demand Update

Interstate trips to Tas
Leisure trips (000's) - 12MMT

Derived by BDA from TVS / Access Economics

Interstate trips to Northern Tas

Leisure trips (000's) - 12MMT
Derived by BDA from TVS / Access Economics
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% annual growth 2.1 0.6 1.1 3.2
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Prospective visitors

= Tasmanian prospects

— Most Profitable Prospects
for Tasmania = travellers
who are considering Tas..

» ..and are productive in terms of
holiday expenditure

- = ~800k mainland
residents

» Holding steady over last quarter
= MPPs considering
Northern Tasmania

— Accounting for ~1/4 of Tas
Interstate MPPs

» Northern Tas prospects take 4
trips per year on average..

» ..providing around 770Kk trip
opportunities per year

Northern Tasmania: A Demand Update
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© MARKETING PLANNING PTY LTD 2011

MPPs considering Northern Tas
(000's) - 12MMA
Derived by BDA from Roy Morgan Single Source

MPP trip opportunities for Northern Tas
Leisure (millions) - 122MMA
Derived by BDA from Roy Morgan Single Source
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n Prospects vs Visitors Prospects vs Visitors: Origins Prospects vs Visitors: Age groups
% share of leisure prospects / visitors - 12MMT % share of leisure prospects / visitors - 12MMT
— Slm | Iar demog raph |C Derived by BDA from TVS / Roy Morgan Single Source Derived by BDA from TVS / Roy Morgan Single Source

profile

— Half of prospects live In
Melbourne or Sydney

— Prospects provide some

25 - 34 years
. 2
leverage with Younger vetbourne. |/

Under 25 years

~ Majority are still 45+.. regional Vic [k 10 .
> ..but prospects more likely to be Brisbane E7 - 44 years
In younger age groups
y J 9ed P Regional Qld mll
45 - 54 years
Adelaide EG y

Regional SA HZ

55 - 64 years
pertn [ v

Regional WA '23
65+ years
NT rz y

. Prospective Interstate Northern Tas visitors .Current Interstate Northern Tas visitors
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Prospective visitor holiday needs

= Top factors the same

— Nature, appropriate
accommodation and
online info still key

— Prospects are more

demanding however

» With more factors above
average for importance

— Prospects seek more new
and different things to do
» Food and wine more of a focus

Northern Tasmania: A Demand Update

Factors important when choosing a destination

% above or below the average of all interstate travellers
Derived by BDA from PPT

A world class natural setting

Accommodation that enhances the natural environment
Information about the destination available on the 'Net
Lots of things for adults to see and do

Good food and wine

Somewhere where | can learn something new

Being at a place that is very different, culturally
Feeling safe at the destination

Friendly locals

Great shopping opportunities

Having friends or relatives living there

Lots of things for children to see and do

A warm climate

-
Fz;l

. Prospective Interstate Northern Tas visitors

.Current Interstate Northern Tas visitors
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Key Point Summary

= Tourism market improving

— More national opportunity, with Tas now steady after strong share
gains in recent years

= Northern Tas generally performing well
— Gaining share of Tas interstate and intrastate leisure visitors
— Satisfaction by visitors to the region is high at 76%

— Strongest appeal with older, empty nest couples
> Natural attractions are the key draw along with complimentary quality accommodation

= Further growth opportunity exists

— Demand outlook is improving
» Further share gains for Northern Tas will drive stronger growth than the "Trend' outlook

— Large number of available trips taken by a well aligned group of
prospective visitors is indicative of further potential for the region

Northern Tasmania: A Demand Update 17 Prepared by BDA Marketing Planning



Disclaimer Notice

The information contained in this report is based upon instructions provided by Tourism
Tasmania and market research data supplied by third parties. Neither BDA or any third party
provide, warrant or represent that any of the datais accurate or comprehensive, nor does BDA
or a third party provide, warrant or represent that forecasts will be realised, since the
achievement of results forecast depend upon matters beyond BDA or third party control. The
conclusions and forecasts, if any, contained in this report are not representations of fact, but
are opinions formed by BDA and provided in good faith on the basis of your instructions and
the data obtained by us. Accordingly, we do not accept liability for any loss or damage
suffered by you as a result of any of the conclusions, predictions or outcomes in this report
not being achieved. This report is published for the benefit of Tourism Tasmania only and
BDA is not liable for any loss or damage arising directly or indirectly from the use of or

reliance by any third party on any information contained in this report.
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